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Message from the PresidentMessage from the PresidentMessage from the President   

Dear Fellow Upstate RIMS Members: 
 
Hopefully your New Year has kicked off to a great start and you are looking forward to some of the many 
events that RIMS and the Upstate New York Chapter have planned for 2012. Our chapter started off the 
year with our first chapter meeting on January 17 with two great presentations on Cyber Risk and Physical 
Protection of Data Centers. We also have meetings planned in March, May, September, and November of 
this year. Let’s not forget the RIMS Annual Conference in Philadelphia this April 15-18 and RIMS on the Hill 
this June 3-5 in Washington D.C. 
 
Many of us will be heading to Philadelphia this April for the RIMS Annual Conference and again this year 
our chapter has reserved a table at the RIMS Awards Luncheon on Monday, April 16 at 12:15 PM. We invite 
our members who will be in Philadelphia to join us at this luncheon. If you will be attending the confer-
ence, please let me know.  
 
It may be early, but with the warmer temps every other day this Winter I am hard pressed not to think 
about pulling the clubs out of the basement, cleaning up the shoes, and digging up as many golf balls as I 
can find for the upcoming golf season. The chapter’s golf outing is set for June 12, 2012, and we are hope-
ful that this year’s golf outing is going to be the best one yet. So, put June 12 on your calendars now and 
come out and join us. 
 
As I begin my term as President for the 2012 year, I take this opportunity to thank the outgoing members 
of the 2011 Board: Matthew Saxe, Vice President; Mary Goldenberg, Treasurer; Jamie Ott, Secretary; and 
Sharon Hogan, Assistant Secretary.  
 
I would like to welcome the incoming members to our 2012 Board: Kim Parker—Vice President, from The 
Raymond Corporation; Brian Bay—Treasurer, from Aspen Dental; Monica Kemp—Secretary, from M&T 
Bank; Daniel Jablonski—Assistant Secretary, from M&T Bank; and Thomas Weber—Webmaster, from Care-
stream Health. I would also like to recognize the continuing efforts of Karen Benedetto—RIMS Delegate, 
from Constellation Brands, Inc.; Mark Davis—Director, from Constellation Brands, Inc.; and Manus O’Don-
nell—Director, from M&T Bank. 
 
When registering for upcoming meetings, please remember that your online registration also registers you 
for lunch. If you are not planning on staying for lunch, please let us know. Unless we are notified otherwise, 
the chapter will be charged for lunches based on the number of online registrations. This past year the 
chapter paid for many additional lunches for members who did not stay or were unable to stay. Please help 
save your chapter money, and let us know if you will not be joining us for lunch. 
 
In conclusion, I thank you for supporting me in the Upstate New York RIMS elections. I will do my best to 
live up to your expectations and I encourage you to contact me with ideas for innovations and/or concerns 
at bill.millen@cbrands.com or at (585) 678-7253. 
 
Best Regards, 
William Millen 
Chapter President 2011-12 
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MembershipMembershipMembership   

 

The Upstate New York Chapter would like to welcome our New Members for 2012 

 
Claudia Warren—ESL Federal Credit Union (Corporate Member) 

Peter Woods—ESL Federal Credit Union (Corporate Member) 

2012 RIMS Membership Dues* 

Corporate (incl. two deputies) $525 

Additional Deputies $170 

Associate (individual membership) $525 

Educational $110 

Retired $100 

Affiliate Member $0 

Student Member $0 

*Plus local Chapter dues 

RIMS membership is open to all professionals with risk responsibilities, and provides practical learning, 
resources and connections for individuals at every point in their career.  The many valuable benefits far 
exceed the cost of membership including cutting-edge industry news from Risk Management magazine 
and RisKWire™ daily news service, timely professional development presentations addressing the most 
pertinent topics and the broadest range of networking opportunities available in the industry.  
-Membership page from rims.org. Retrieved January 26, 2011, from  http://www.rims.org/MEMBERSHIP/
pages/aboutmembership.aspx 
 
 
 

2012 Chapter Membership Dues 

Corporate (incl. two deputies) $50 

Additional Deputies $50 

Associate (individual membership) $120 

Educational $50 

Retired $50 

Affiliate Member $0 

Student Member $0 

Members receive substantial discounts on conference 
registrations, educational workshops, training materials, 

industry publications and much more. 

Membership begins the month the application is received and lasts or a period of one year. For example, 
a membership processed anytime during the month of November 2011 will lapse on the last day of No-
vember 2012. Dues are subject to change on the first day of January each year. Dues include both na-
tional and regional affiliations. There are two main membership categories: Corporate and Associate. For 
more information regarding each of these categories and other categories visit http://www.rims.org/
membership 
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Meeting NoticeMeeting NoticeMeeting Notice   

The Upstate New York Chapter of RIMS MeetingThe Upstate New York Chapter of RIMS Meeting  
  

March 20, 2012March 20, 2012 
 

 

RIT Inn & Conference Center 
5257 West Henrietta Road 
West Henrietta, NY 14586 

585-359-1800 

Agenda:  8:30 Coffee — 9:00 Business Meeting — 10:00 Presentation — 12:00 Lunch 
 
Cost:             Active Members—covered by Chapter 
  Non-Members & Guests—$30 (check, cash or money order accepted) 
 
RSVP:             RIMS Members register on-line at:  http://upstatenewyork.rims.org 
  Click on “Meetings”,  
  Select “March”, 
  Select “Upstate NY Meeting” on March 20 
  Non-member or Guest registration, you must click on “New Visitor Registration”. This will    
  allow you to register using the system.   

 
Please Register on-line and reserve your seat now! 

Managing Property Valuation Issues in Today's Insurance Market  
This session will discuss a best practice property appraisal process from review of current values to the 

commissioning and receipt of the valuation consulting report.  You will learn about the insurance market 
forces that are driving the demand for supportable values; how to conduct your own initial diagnostic re-
view of your current property values; and the use of appropriate selection criteria for valuation consult-

ants.  The session will also highlight the optional levels of service appropriate for valuing properties in both 
public and private entities, and the structuring of an affordable appraisal program over a number of years.    

 
Learning Objectives:  

The primary objectives of this presentation are threefold; to understand the current insurance market 
forces that are driving the requirements for supportable property valuations; to be aware of the key steps 

in procuring, developing, implementing and monitoring an effective insurance appraisal program; and to be 
able to negotiate an appropriate level of valuation service.  

Your online registration confirms that you will be staying for lunch. If you do not plan to stay for lunch please 
send our President, Bill Millen, an email at: bill.millen@cbrands.com 

 
Please help save your chapter money! 

http://upstatenewyork.rims.org/RIMS/UpstateNewYork/Home/FutureChapterMeetings/May212009/Default.aspx
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A Look Ahead to 2012A Look Ahead to 2012A Look Ahead to 2012   

 

 
 
 
 
 
 
 
 
 

 
 

March 20, 2012 - RIT Inn & Conference Center 
Managing Property Valuation Issues in Today’s Insurance Market (by American Appraisal) 

 
 

May 15, 2012 - RIT Inn & Conference Center 
Contract Review: Indemnification, Additional Insured, Waivers of Subrogation, etc. (by Marsh) 

 
September 18, 2012- New York Wine & Culinary Center 

 
 

November 13, 2012 - RIT Inn & Conference Center 
 
 
 
 

The 2012 Upstate New York RIMS Chapter 
Annual Golf Outing will be held on: 

 
Tuesday, June 12, 2012 

 
SAVE THE DATE 

PUT IT ON YOUR CALENDARS 
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Message to our MembersMessage to our MembersMessage to our Members   

 BE THE VOICE OF YOUR LOCAL RIMS 
 
Strategize and plan for the future of RIMS by volunteering 
for a standing committee. 
 
Committees represent, involve and serve RIMS members 
as well as provide an important training ground for future 
leaders. If you have a desire to transform your ideas into 
action, hone your leadership skills and expand your pro-
fessional network, RIMS offers you a wealth of opportu-
nity! 
 
This is your chance to have your voice heard and keep 
RIMS at the forefront of our field through your expertise. 
The local RIMS has openings on most of its standing com-
mittees for the 2012 term. 
 
 

Award or  
Completion of Program 

 

If you or someone you know  is a mem-
ber of our chapter and has received an 
award or completed a certificate or de-
gree program in the risk and insurance 
field, please let us know. We would like 
to publish the accomplishment in an up-

coming chapter newsletter.  

The Upstate New York RIMS Chapter is pro-
viding the opportunity for a member or any-
one in the process of becoming a member 
(Corporate) to apply for sponsorship to the 
Risk and Insurance Management Society’s 
Annual Conference in Philadelphia on April 
16-19, 2012.  
 
The sponsorship will contribute up to $2,300 
towards your airfare to and from the confer-
ence, RIMS approved accommodations, and 
the annual conference fee (Early Bird—$895, 
must register before February 17, 2012). 
 
Please visit our chapter’s website and 
download the application. 

2012 RIMS  
Conference Sponsorship 

 

The Upstate Chapter is now on: 
JOIN US NOW! 

 

 
 

We are listed under: 
Upstate New York Chapter of RIMS 

 

34 members and counting! 
Volunteer and Support 

Upstate New York RIMS Chapter 

The Chapter is currently looking for volunteers 
to help out on the following committees in 2012: 
 

Golf Committee 
Newsletter Committee 
Program Committee 
Membership Committee 

 
If you are interested, please contact Bill Millen 
at: bill.millen@cbrands.com 

http://images.google.com/imgres?imgurl=http://www.aaba-bay.com/uploads/aaba/LinkedIn%2520logo.jpg&imgrefurl=http://www.aaba-bay.com/aaba/showpage.asp%3Fcode%3Dmembership&usg=__Q6TsrlpXqfFHp47SM2QyOLTXk_E=&h=191&w=624&sz=19&hl=en&start=83&um=1&tbnid=51VVn
mailto:bill.millen@cbrands.com


 7 

 
Message to our MembersMessage to our MembersMessage to our Members   

Pay attention to what you read in 
this newsletter and you may have a 

chance to win at our March 20, 2012 
chapter meeting.  

September 18,  2012 
 
We are currently working with FM Global to present at 
our September meeting, and we would like to hear from 
our members on which one of the three topics below you 
would like FM Global to present on: 
 

Supply Chain Risk, Analysis and Coverage 
Natural Hazards: Issues and Engineering 
Lesson from 2012 (focus on the various CATS, and the 
engineering/underwriting lessons they can teach us) 

 
Please send our President, Bill Millen, an email at: 
bill.millen@cbrands.com and let us know which topic 
most interests you. Please submit your email by March 1, 
2012. 

Your Chance to Win! 
 

 At each of our chapter meetings we hold a 
business meeting to go over what is going on 
in your chapter. We discuss upcoming meet-
ings, presentations, events such as the RIMS 
Annual Conference, and provide the financial 
status of the chapter. This portion of our 
meetings takes place at 9:00 AM.  
 
This is a great opportunity for you to find out 
more about your chapter, and to be a part of 
the chapter and a part of what the future 
holds for your chapter. 
 
We hope that you can attend! 

Chapter Meetings 
Business Portion 

Risk Profile 
“Meet Your Peer” 

The Chapter Newsletter Committee is looking for 
volunteers to be a part of our “Meet Your Peer” 
segment in an upcoming newsletter.  
 
“Meet your Peer” is a great way to learn more 
about members of the Upstate New York Chap-
ter. How many times do you see a person’s 
name that is associated with our chapter or a 
person’s face across the table from you at one of 
our chapter meetings, and wonder who that per-
son is?  It happens all the time. The goal of this 
segment will be used to inform our members of 
who you are, where you work/what you do 
there, your credentials, and some personal stuff 
like what you enjoy doing in your spare time. 
 
If you would like to submit a brief bio and pic-
ture for an upcoming newsletter, please contact 
our Director of the Newsletter Committee Bill 
Millen at: bill.millen@cbrands.com 
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What’s Going OnWhat’s Going OnWhat’s Going On   

 
June 3-5 | Washington, D.C. 
 

KNOW RISK, TALK RISK 
 
Save the date for the 14th Annual RIMS on the Hill Legislative 
Conference  
 
Spend two-days influencing the future of risk management  
 
 
On Monday, educational panels and strategy sessions will 
brief you on the hot issues and teach you the secrets to lobby-
ing success. Tuesday you'll take those skills to Capitol Hill and 
put what you learned into action and apply your new-found lobbying skills to your discipline, your sector 
and your state.  
 
Don't miss this rare opportunity to talk risk with other risk professionals and your legislators to advance 
your own personal, professional and organization's business goals.  
 
Make your voice heard. Mark your calendar and SEIZE THE ADVOCACY ADVANTAGE! 
Park Hyatt Washington  
24th and M Streets, NW  
Washington, D.C.  
Registration fee: $100  
www.RIMS.org/Hill  

2012 RIMS on the Hill 

2012 RIMS Annual Conference 

 
 
 
 
 
 
 
 
 
 
 

Early Bird Registration Deadline is February 17, 2012 
Be sure to book your hotel now. Hotel rooms are booking up quick. 

http://www.magnet101.com/link.cfm?r=258732251&sid=17239074&m=1731900&u=RIMS&j=8665884&s=http://www.rims.org/externalaffairs/RotH2012/Pages/default.aspx
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Insurance NewsInsurance NewsInsurance News   

NEWS RELEASE  

 
CONTACT: 
Thomas Flynn 
+1 585-389-8883 
thomas.flynn@mercer.com  

 

 

Concerned about reform’s impact, employers accelerate efforts to bring health benefit costs under 

control 

New survey finds that employers added consumer-directed plans in record numbers in 2011 and 
added incentives to build employee participation in wellness programs. 

Overall health benefit cost rose 6.1% in 2011, down from 6.9% in 2010, with a still lower increase 
predicted for 2012. 

Reform law’s excise tax for high-cost plans remains employers’ #1 health reform concern. 
Still, most employers believe they will continue to offer coverage after state exchanges come online in 
2014. 

New York, November 16, 2011 at 10 a.m. EST 

Against the backdrop of uncertainty created by health reform, employers are accelerating their efforts to 
bring health benefit cost under control. According to the National Survey of Employer-Sponsored Health 
Plans, conducted annually by Mercer and released today, growth in the average total health benefit cost 
per employee, which had reached 6.9% last year, slowed in 2011 to 6.1%, with an increase of 5.7% ex-
pected for 2012 (Fig. 1). Cost averaged $10,146 per employee in 2011 (Fig. 2).  
 
Mercer’s nationally projectable annual survey includes public and private organizations with 10 or more 
employees; 2,844 employers responded in 2011.  
 
“In a tough economy where high benefit cost increases often have to be balanced with lower pay in-
creases, cost management is already important,” said Tom Flynn, a Principal in Mercer’s Rochester office. 
“But given the new cost pressure from health reform, for many employers it’s becoming an imperative.” 
 
One provision of the Patient Protection and Affordable Care Act (PPACA) that went into effect in 2011 
was a requirement that employers extend dependent coverage eligibility to employees’ children up to 
age 26. Health plan enrollment grew by an average of 2% in 2011 as a result. Provisions going into effect 
in 2014 include requiring employers to extend coverage eligibility to all employees working at least 30 
hours per week on average and auto-enrolling newly eligible employees. Employers expect that these 
provisions – along with the new mandate that all individuals obtain health insurance coverage – will re-
sult in another increase in enrollment. Retailers and other employers with large part-time populations 
are likely to be the most affected.  
Still, the provision that concerns the most employers is the excise tax on high-cost plans – nearly half say 
it’s a “significant” or “very significant” concern (Fig. 3). While some employers offer high-cost plans be-

Thomas Flynn 
Principal 
 
70 Linden Oaks, Suite 310 
Rochester, NY 14625 

mailto:thomas.flynn@mercer.com
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Insurance NewsInsurance NewsInsurance News   

cause generous benefits are part of their attraction and retention strategy, others have high-cost plans 
simply because they have an older or less healthy workforce or are located in a high-cost area. Only 39% 
of employers with 50 or more employees believe their current plans won’t hit the excise tax cost thresh-
old, which will be tied to CPI and increase each year.  
 
Nearly all the rest are determined to avoid the tax if they can: 21% say they “will do whatever is neces-
sary to bring cost below the threshold amounts,” and 36% say they will attempt to bring the cost below 
the threshold amounts, acknowledging that “it may not be possible.”  Only 4% will take no action to 
avoid the tax. 
 
“Employers that are concerned about a jump in enrollment in 2014 or the excise tax in 2018 see a need 
to slow cost growth now,” said Beth Umland, Mercer’s director of research for health and benefits. 
“While cost-shifting to employees is still going on, this year we saw more employers adopting strategies 
they believe will provide better results over the long haul.” 
 
Just under half of all employers (47%) say they will shift cost in 2012 by raising deductibles or the per-
centage of the premium paid by employees. This is down slightly from 50% saying they would shift cost in 
2011. 
 
Employers add consumer-directed plans 
This year saw the biggest increase ever in the adoption of high-deductible, account-based consumer-
directed health plans (CDHPs) by large organizations. Now, 32% of all employers with 500 or more em-
ployees offer a CDHP, up sharply from 23% in 2010 (Fig. 4). The largest employers are the most likely to 
offer a CDHP (47% of those with 10,000 or more employees do so), but CDHP use grew among small em-
ployers as well, from 16% to 20%.  
 
Overall, 13% of all covered employees are enrolled in a CDHP. Enrollment growth has been rapid – five 
years ago, CDHPs enrolled just 3% of covered employees.   
 
The appeal of these plans to employers is clear. The cost of coverage in a CDHP with a health savings ac-
count is nearly 20% lower, on average, than the cost of PPO coverage – $7,787 per employee compared 
to $9,385 (Fig. 5).   
 
In addition, some employers see these plans as integral to strategies to improve workforce health. “One 
feature of the CDHP that employers like is flexibility in funding employees’ spending accounts,” said Mr. 
Flynn. “A growing number of employers are making their account contributions contingent on the em-
ployees’ willingness to take steps to improve their own health.” 
 
Employers put teeth into health management programs with incentives – and penalties  

Workforce health management, or “wellness”, has emerged as employers’ top long-term strategy for 
controlling health spending. When asked about a long-term response to the changes initiated by health 
reform, an astonishing 87% of large employers say they will add or strengthen programs or policies to 
encourage more health-conscious behavior.  
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In 2011 it was clear these efforts were well underway. For a second year in a row there was a sharp in-
crease in the use of incentives or penalties to encourage higher participation rates: 33% of large employ-
ers with health management programs provided incentives or penalties, up from 27% last year and 21% 
in 2009 (Fig. 6).  
 
In addition, the incentives are becoming more substantial. Five years ago, the most common incentive 
offered by large employers for completing a health assessment was either a token gift or cash; this year it 
is a lower premium contribution (the median reduction in the annual contribution is $240).  
 
Health assessments, which are intended to alert employees to possible health risks and to identify indi-
viduals who could benefit from disease or lifestyle management programs, are offered by most large em-
ployers (70%), but small employers are adopting them as well: 34% offered an assessment in 2011, up 
from 29% in 2010.  
 
A year after PPACA, most employers still say it’s unlikely they will drop health plans  

Despite employers’ concerns about the impact of reform, when asked how likely they are to terminate 
their health care plans after state-run insurance exchanges become operational, the great majority says 
“not likely.” Large employers in particular remain committed to their role of health plan sponsor. Just 9% 
of all employers with 500 or more employees – 4% of those with 5,000 or more employees – say they are 
likely to terminate their health plan and have employees seek coverage in the individual market after 
2014 (Fig. 7). 
 
“Employers have had a year to think about the impact of health reform,” said Flynn. “When they con-
sider the penalty, the loss of tax savings and potentially grossing up employee income so they can pur-
chase comparable coverage through an exchange, many don’t see a financial advantage in dropping cov-
erage.”  
 
A greater portion of small employers say they are likely to terminate their plans: 19% of those with 10-
499 employees, essentially unchanged from 20% in 2010. Employers of this size are less likely to offer 
coverage to begin with; they generally offer fully insured health plans and, with small risk pools and little 
purchasing power, are vulnerable to large rate increases. In 2011, the percentage of small employers of-
fering an employee health plan fell from 57% to 53%. 
 
“Best practices” save money 
Large employers reported a significantly lower average health benefit cost increase than small employers 
in 2011: 3.6% compared to 9.9%. “The health care reform law may have had a greater impact on small 
employers than large employers in 2011,” said Mr. Flynn. “But the survey also shows that large employ-
ers are doing more to control health benefit cost.” 
 
Small employers tend to offer less-generous coverage than large employers, and so were more likely to 
be affected by new PPACA rules restricting annual benefit limitations and mandating free preventive 
care. However, they are also less likely to invest in the types of programs that large employers are using 
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to manage cost. 
 
Mercer’s survey asks employers about more than 20 “best practices” in managing health plans – strate-
gies intended to control cost, such as providing incentives to improve health habits or contracting with 
smaller, high-quality, cost-efficient provider networks. When large employers were divided into three 
roughly equal groups based on the number of best practices they have incorporated, the average per-
employee medical plan cost was 7% higher for those using no more than six best practices compared to 
those using 10 or more. The average cost of the health benefit program as a percentage of payroll was 
higher as well in the group using fewer best practices – 16% compared to 14% (Fig. 8). 
 
“What’s exciting about this analysis is that it shows that effective tools exist to hold health care cost in 
check – and that it’s not all about shifting cost to employees,” said Mr. Flynn. 
 
Other findings 

Significant drop in offerings of medical plans for Medicare-eligible retirees  The prevalence of re-

tiree medical plans slid to its lowest point ever in 2011, with just 24% of large employers offering a 

plan to retirees under age 65 and just 16% offering a plan to Medicare-eligible employees – down 

from 25% and 19%, respectively (Fig. 9). However, some employers that stopped offering a plan for 

which new hires are eligible continue to offer coverage to employees retiring or hired after a specific 

date; an additional 15% of all large employers offer coverage to such a closed group.  

 
Domestic partner coverage  Close to half of large employers include same-sex domestic partners as 

eligible dependents – 46%, up sharply from 39% in 2010. This varies significantly based on geographic 

region, from 79% of employers in the west to 28% of employers in the south. 

 
Spousal surcharges  15% of large employers have special provisions concerning spouses of employ-
ees with other coverage available – 7% impose a surcharge and 7% do not provide coverage at all. 

 
Annual prescription drug cost increase slowed to just 5% in 2011, down from 10% five years ago and 
17% ten years ago, as employers have implemented strategies to encourage the use of generic and 
over-the-counter drugs. 

 
Move to self-funding? Concerns that new PPACA regulations will drive up the cost of fully insured 
plans has sparked greater interest in self-funding. Of the 28% of employers with 500 or more em-
ployees that have a fully insured PPO, one-third say they are likely to switch to self-funding within 
the next three years. Just 8% of smaller employers say it’s likely they will switch.  

 
Grandfathered status  Only about half of all employers (and 37% of large employers) believe they 
will maintain the grandfathered status of all their health plans until 2014. One-third had no grand-
fathered plans in 2011 and 18% expect to lose grandfathered status over the next two years.  
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Survey methodology 

The Mercer National Survey of Employer-Sponsored Health Plans is conducted using a national probabil-
ity sample of public and private employers with at least 10 employees; 2,844 employers completed the 
survey in 2011. The survey was conducted during the late summer, when most employers have a good fix 
on their costs for the current year. Results represent about 800,000 employers and more than 104 mil-
lion full- and part-time employees. The error range is +/–3%. 
 
The full report on the Mercer survey, including a separate appendix of tables of responses broken out by 
employer size, region and industry, will be published in late March 2012. The report costs $600 and the 
report and tables cost $1,200. For more information, visit www.mercer.com/ushealthplansurvey or call 
Tara Lewis at 212/345-2451. 
 
Notes for editors 

Health maintenance organizations (HMOs) use a network of health care providers and do not cover care 
provided outside of the network. 
 
Preferred provider organizations (PPOs) utilize a network of providers. There may be incentives for 
members to use the network providers, but they are covered for care received outside the network. 
Point-of-service plans are included.  
 
A consumer-directed health plan (CDHP) is a medical benefit design in which employees use spending 
accounts – Health Savings Accounts (HSAs) or Health Reimbursement Arrangements (HRAs) – to pur-
chase routine health care services directly. Non-routine expenses are covered by traditional insurance 
after members meet a generally high deductible. Online health and financial tools are generally provided. 
With an HSA, employees may contribute pre-tax dollars into the account; an employer contribution is 
optional, but employees have full control over all money in the account. With an HRA, only employers 
may fund the account and they decide whether money left in the account at the end of the year may roll 
over. 
 

About Mercer 
Mercer is a global leader in human resource consulting, outsourcing and investment services. Mercer 
works with clients to solve their most complex benefit and human capital issues by designing, imple-
menting and administering health, retirement and other benefit programs. Mercer’s investment services 
include investment consulting, implemented consulting and multi-manager investment management. 
Mercer’s 20,000 employees are based in more than 40 countries. The company is a wholly owned sub-
sidiary of Marsh & McLennan Companies, Inc., which lists its stock (ticker symbol: MMC) on the New York 
and Chicago stock exchanges. For more information, visit www.mercer.com. 

http://www.mercer.com/ushealthplansurvey
http://www.mercer.com/
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Risk and Insurance Management Society, IncRisk and Insurance Management Society, Inc  
 

About the Risk and Insurance Management Society, Inc.  
 
As the world’s preeminent organization dedicated to advancing the practice of risk management, the Risk 
and Insurance Management Society, Inc. (RIMS) is a not-for-profit organization serving more than 3,500 
industrial, service, nonprofit, charitable and government entities globally. Founded in 1950, RIMS focuses 
its efforts on bringing networking, professional development and education opportunities to its member-
ship of nearly 10,000 risk management professionals. RIMS publishes Risk Management magazine, deliv-
ered monthly to 17,000 readers, and hosts an annual conference that boasts more than 400 exhibitors and 
attracts more than 10,000 attendees. For more information on RIMS, visits www.RIMS.org. 
 
The Risk and Insurance Management Society works to advance the practice of risk management by pro-
viding members with:  
 

The most up-to-date industry information via publications and newsletters.  
 

Continuous professional development workshops, courses, webinars and other educational offerings 
designed to fit the needs of risk professionals of all levels, industries and backgrounds. 

 
Multiple networking opportunities at conferences, chapter meetings, workshops and through E-
Groups. 

Upstate New York RIMS ChapterUpstate New York RIMS Chapter  
 

The Upstate New York Chapter was founded in 1954, celebrating 55 years in 2009! 
 
Currently has over 60 member companies and is made up of 106 active Deputy, Affiliate and Associate 
Members.  
 
The Upstate New York Chapter meets 5 times a year and has an annual golf event that provides proceeds 
for charities, including the non-profit Spencer Educational Foundation and Community Foundation of 
Greater Buffalo. 

We’re on the Web! 

See us at: 

http://upstatenewyork.rims.org 

This newsletter is for you.  This newsletter is for you.    
Simply suggest a topic, write an article, or make your suggestion and send to Bill Millen @ 

bill.millen@cbrands.com 

http://www.rims.org/
http://chapters.rims.org/Sites/UpstateNewYork
mailto:bill.millen@cbrands.com?subject=Newsletter%20Comments

